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HISTORICAL CITY MARKETS: A SET OF GUIDELINES
The overall objective of the Marakanda Project is, briefly, to foster the social
and economic development of the partner cities by creating a cluster of historic
city markets through strengthening relationships among them, improving gover-
nance and synergies among public institutions, market operators and experts
and valorising high quality agro food and artistic handicraft productions.
Within the project framework, the present publication was finalized for disse-
minating the scientific results of the work was done about the definition and
selection of guidelines concerning markets and their development. 
What is the major interest in fronting such a challenge for the academic com-
munity? And could the enhancement of urban markets be an interesting rese-
arch topic? 
This is a synthesis of the research activity made by the group of the University
of Genoa and by other partners, but also a stimulus and an invitation of taking
into account these themes (and those related to) for further research findings.
Ilaria Delponte is an Engineer and PhD in Town and Territorial Planning, her
research interests are addressed to town planning and mobility. She carries out
scientific activities for the Department DICCA at the Polytechnic School of Genoa,
where she has been teaching Town and Territorial Planning since 2008. Recently,
she became a member of the Operational Committee of the Pole of Advanced
Research in Safety, Security and Intermodality in Transport Systems – TRANSIT,
she has been involved since 2011 in the research tasks of the Project
“TRANSFORMation Agenda for Low Carbon Cities” (FP7 Smart Planning) besi-
des being a member of the Steering Committee of the Marakanda Project.
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In una visione integrata ed aggiornata delle concezioni culturali e delle conseguenti 
politiche e linee programmatiche, che sono di riferimento nei processi di gestione e 
pianificazione della città e del territorio, la collana intende fornire contributi scien-
tifici su argomenti di particolare rilievo ed attualità che chiamano in causa la disci-
plina urbanistica. 
Di specifico riferimento sono le tematiche relative allo sviluppo e gestione della 
mobilità e dei sistemi infrastrutturali, alla pianificazione temporale degli spazi ur-
bani, agli interventi di riqualificazione, rivitalizzazione sociale ed economica, allo 
sviluppo durevole e sostenibile, alla messa in sicurezza da eventi calamitosi, alla 
tutela e valorizzazione del patrimonio storico architettonico e paesaggistico. Ambi-
ti le cui analisi, valutazioni e conseguenti proposizioni sono rapportate ai diversi 
livelli di competenza istituzionale e volte ad indirizzare e favorire lo sviluppo dei 
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I lettori che desiderano informarsi sui libri e le riviste da noi pubblicati 
possono consultare il nostro sito Internet: www.francoangeli.it e iscriversi nella home page 
al servizio “Informatemi” per ricevere via e-mail le segnalazioni delle novità. 
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